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Consumer In the Market(Dis Spe Ele - 8)
Time: 2:00 Hours Marks: 50
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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Q.1 Explain the press medium and outdoor publicity. (10)
OR

Q.1  Give the meaning of advertising write about advantages it’s.

Q.2  Write about the function s of market. (10)
OR

Q.2 Write about types of market.

Q.3  Explain the responsibility of consumer. (10)
OR

Q.3  Give detaile information about the education institutions of consumer.

Q.4  Give information about I.S.1. (120)
OR

Q.4 Explain the direct publicity and Audio-visual Visual instruments.

Q.5 Write short notes. (Any Two) (10)

1. Rights of consumer

2. Importance of advertisement.
3. Psychology of advertisement
4.
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